
 

 
 

JOB DESCRIPTION  

PRODUCT DEVELOPMENT MANAGER 

Location: East Smithfield. London 
Reports to: Director, Innovation and Enterprise 
Grade:  5 TBC 

 
Who we are 
We are the Royal Pharmaceutical Society, the professional membership body for pharmacists and 
pharmacy in England, Scotland and Wales. 

 

What we do 
We are champions of the profession, and internationally renowned publishers of medicines information. 

 

We promote pharmacy in the media and government, lead the way in medicines information, and support 
pharmacists in education and development. 

 
Together, we are pharmacy. 

 

Our Mission 
We put pharmacy at the forefront of healthcare. 

 
Our Vision 
To be the world leader in the safe and effective use of medicines. 

 
Our Behaviours 
Be inspiring. Be empathetic. Be relevant. 

 

 

Job Purpose 
 
We want to make sure our members and customers continue to receive value from our products and 
services. You’ll be responsible for helping to strengthen our value proposition of professional recognition, 
development and publications. 

 
You’ll become the product owner for the development of new and existing products and services. You’ll 
work closely with subject-matter experts to define the product requirements and partner with our 
technology team to deliver these user cases. 

 

You’ll be able to spot market opportunities and provide recommendations drawn from evidence that 
enables us to invest in new development. Through collaboration with insight experts and users you’ll be 
able to rapidly measure the success of your products and transition them through from pilot to mainstream 
delivery. 

 
You’ll be responsible for ensuring the voice of the user is continually heard and what we build is 
desirable, viable and technical feasible. You’ll lead on the development and delivery of a product 
roadmap market helping RPS stay ahead of the competition and anticipate our customers’ future needs. 

 

You’ll work with our Member Experience and Education teams to define key performance indicators and 
measure the success of our product and services offer. 

 
You’ll champion and train colleagues to advocate and foster a culture of agile product development whilst 
driving awareness internally and externally about our product capabilities.       



 

 

MAIN ACCOUNTABILITIES 

 
Champion the development of new products and services 

 
1. Product validation. Work with data and customers to validate new ideas ensuring they meet 

ensuring they meet customer needs and are commercially viable. Test product hypotheses and 
design experiments to confirm or reject assumptions. 
 

2. Proposition. Using customer insights, competitor and market analysis determine user profiles to 
create robust value propositions and articulate a clearly defined and differentiated proposition. 
Define the relationship between master (RPS) and product brands to enable the society to clearly 
articulate product, proposition and provider. 

 
3. Commercial value. Carry market and competitor analysis in order to prepare and present robust 

business cases, working collaboratively with stakeholders and peers to make key investment 
decisions. 
 

4. Product definition. To determine the business requirements for new development and translate 
these into functional specifications for technical teams. Ensure clarity for these tasks is achieved 
throughout each Sprint through participation in planning, refinement and reviews. Ensure product 
development meets defined acceptance criteria through testing and customer feedback. 

 
5. Customer focus. Carry out customer-facing activities to facilitate the on-boarding of customers and 

seek feedback following each release.  Ability to analysis qualitative and quantitative feedback and 
provide recommendations. 

 

 

Focus on delivery and continual improvement 
 

6. Product planning and delivery. Plan activity and facilitate discussions to establish the business 
value for each work package and/or project. The creation of a requirements backlog including 
defining criteria and scenarios for acceptance testing. Work with the technology team to prioritise 
development to continually ship new developments. 
 

7. Go-to- market. Develop the messaging of products in line with RPS brand and tone 
of voice to ensure the communication resonates with the intended audience and the 
most appropriate channels are used to market. 

 

8. Transition plans. Working with RPS departments develop plans and criteria to transition pilots and 
trials to mainstream delivery ensuring a timely and effective handover is made to achieve scale.   

 

9. Gather and keep abreast of industry and customer trends that provide RPS with 
opportunities and mitigate competitive risk. 

 
10. Manage customer insight panels to continually seek feedback and advice from 

users of key existing and new products and services.



 

 
 

Become the ‘go-to-person’ for your products  
 

11. Build effective relationships with your key stakeholders in particular subject matter experts, 
technology and marketing teams. 

 
12. Successfully engage and influence colleagues to come up with better designs, better 

technology and better solutions for our customers’ problems.  
 

 
This list is a summary of the main accountabilities of this role and is not exhaustive. The role 
holder may be required to undertake other reasonable duties from time to time. 

 
 
SUCCESS MEASURES 

 
 Deliver business benefits in line with product goals 

 

 Contribution from new products to recruit, retain (demonstrating added value) and/or generate new 
revenue streams 
 

 Generating increased usage of products and services which have a positive impact on member 
retention and likelihood to recommend 

 

 New business ventures which add value to pharmacists and enhance the reputation of the Society 
 

 Demonstrates a collaborative approach to decision-making and problem-solving, challenging and 
supporting colleagues, to influence and inspire others to take action 

 
  

 
CORE RESPONSIBILITIES FOR THIS JOB 

 
 Personal responsibility 

 

 Managing and developing people 
 

 Managing budgets and resources 
 

 Managing the organisation 
 

 Achieving results/delivering performance 
 

 Problem solving 

 
 

 

 

 

 

 

 

 

 

 



 

 
KNOWLEDGE & SKILLS FOR THIS JOB 

 
Knowledge and skills for this job 

Essential: 

 Business. High degree of commercial acumen and entrepreneurial spirit to ensure products delivery. 
Creative approach to problem solving with the ability to focus on the detail while maintaining the bigger 
picture. Ideally experience of working within a healthcare organisation  
 

 Product development. 2 years of product management experience, working closely with technical 
development teams using AGILE methodology. Experience of working with JIRA and Confluence. 
Ideally Scrum Product Owner certified 

 

 User Experience. Exemplary customer focus and experience in translating customer and business 
needs into requirements.  Skilled in communicating complex information to end users and to internal 
stakeholders 

 

 Communication and Relationship Building. Excellent communication skills to sell the product vision at 
all levels from end-users to senior managers 
 

 Negotiating and Influencing. Strong negotiation and persuasion skills and the ability to lead multiple 
projects within a matrix environment 

 

 Able to present and explain findings in order to engage and influence stakeholders. Excellent 
communicator in written, listening and oral form 

 

DATE JOB DESCRIPTION AGREED: February 2019



 

 


