
   
 

 

JOB DESCRIPTION 
 

SENIOR CRM EXECUTIVE  
 

 
Location:  London 
Reports to:  Head of Marketing 
Grade:   4 

 
What we do 
We support pharmacists in their education and development, promote pharmacy in the media and 
government, and lead the way in medicines information across Great Britain and around the world. Our 

mission is to put pharmacy at the forefront of healthcare.  Our vision is to become the world leader in 
the safe and effective use of medicines. 
 
Our values 
At the core of our culture, our Values Focus, Agility, Quality, Collaboration and Respect describe the way 
we work to achieve our organisational goals.  We believe people don’t need to be fixed to their desk to 
achieve great things, so we offer flexibility to our people in how they do their work wherever possible, to 
bring out the best in everyone and provide an inclusive working environment.  
 
Leadership in pharmacy 
We define best practice for pharmacy professionals and help them achieve this through professional 
development, career support and training. We are here to support professionals with the challenges of 
pharmacy practice, and advocate for the role of pharmacy by setting professional and ethical standards, 
producing policy papers and responding to consultations with government and industry.  
  
Publishing 
We’re the world leaders in evidence-based pharmaceutical publications and guidance. Pharmacists and 
other healthcare professionals trust us to provide expert analysis, educational support, webinars and 
news that informs, supports and enhances their practice. We independently source, evaluate, and 
communicate and make practical medicines knowledge accessible worldwide.  
  
Central Services 
We support the organisation to achieve its goals by providing people, technology, facilities and financial 
services. 
 
Our governance and leadership  
Our Assembly provides overall governance and strategic direction for RPS. Our three National Pharmacy 
Boards provide advocacy, support and strategic leadership for pharmacy practice and developments 
within England, Scotland and Wales. The Pharmaceutical Press (PhP) Board advises the Assembly on 
the direction and approach of Publishing, while our Executive Team look after every aspect of our 
operations. 
 

 
 
 
 
 



   
 
JOB PURPOSE  
 

As the Senior CRM Executive at Pharmaceutical Press (PhP), you will be an integral member of 
our 6-person team of marketing professionals dedicated to meeting customer needs and 
growing the value of our business. 
 
You will be the Marketing owner of our Pardot marketing automation platform, with primary 
responsibility for delivery of our customer lifecycle and marketing data strategies.  You will work 
very closely with your Marketing, Sales, and Product colleagues, and with our external 
Salesforce partner. 
 
Specialising in data management, marketing automation and conversion rate optimisation you 
will implement, analyse, and report on targeted communications programmes to drive customer 
value, and prove the usefulness of Marketing activity and its influence on sales revenue. 
 
PhP is the Royal Pharmaceutical Society’s knowledge business.  We are trusted worldwide for 
providing evidence-based pharmaceutical knowledge to improve patient care.  Our customers 
include organisations and institutions in the healthcare, hospital, community pharmacy, 
education and research, and pharmaceutical industry sectors as well as those who use our 
information in their own systems, such as EMR and healthcare application vendors. 
 
 
MAIN ACCOUNTABILITIES  
 

1. Create, deliver, analyse, and report on effectiveness of customer lifecycle strategy, in 

alignment with marketing and business objectives. 

2. Create, deliver, analyse, and report on effectiveness of the PhP marketing data 

strategy, in support of marketing and business objectives. 

3. Devise and optimise our ability to measure and report on the influence of marketing 

activity on new business sales revenue. 

4. In partnership with the marketing campaign team, create customer engagement 

programmes and event-triggered activity in Pardot to nurture leads, and onboard and 

engage customers in support of new business acquisition and retention sales 

revenue targets. 

5. Build and manage Pardot forms for use on our website and at events, to ensure 

mandatory data is collected and processed efficiently. 

6. Manage the lead scoring and grading process in collaboration with Sales, including 

regular revision and updates where relevant to ensure only high-quality leads are 

passed to Sales for conversion. 

7. Create customer engagement templates in Engage for the Sales team. 



   
 

8. Support marketing campaign team to ensure all email marketing and lead generation 

activity is targeted, impactful, and measurable. 

9. Implement conversion rate optimisation techniques and strategies to improve 

marketing’s effectiveness in pursuit of sales revenue targets. 

10. Produce monthly and ad hoc reporting, including results by campaign, sector, 

territory, and salesperson at all stages of the lead to customer funnel. 

11. Maintain and enhance Pardot integration with Salesforce and assist in the integration 

of additional platforms into the marketing automation software. 

12. Manage activity of our external Salesforce partner, including identifying the need for 

development, raising tickets, development priority order, and user acceptance testing 

of delivered work in staging and live environments, in co-ordination with the Sales 

and Product teams. 

13. Manage Pardot and Salesforce user permissions. 

14. Be the PhP point of contact for Salesforce to ensure we are deriving the most value 

from our Pardot licence, including finding solutions to problems, booking accelerator 

courses and consultancy. 

15. Adhere to GDPR and RPS data processing regulation and policy. 

 
This list is a summary of the main accountabilities of this role and is not exhaustive. The role 
holder may be required to undertake other reasonable duties from time to time. 
 

 
 
SUCCESS MEASURES 
 

1. Sales revenue quarterly and annual sales targets are hit. 

2. Customer retention target is met. 

3. MQL and SQL volume and conversion targets are achieved. 

4. Demonstrate proactive and reactive marketing efforts to optimise marketing automation 

and Pardot activity by evidencing marketing data insight. 

5. Customer lifecycle activity is delivered, analysed, and reported on every month. 

6. The percentage of new business accounts that can be measured as being influenced by 

marketing activity meets target. 

7. The value of PhP marketing data to the business is optimised. 



   
 

8. Marketing campaign delivery team is fully engaged in and contribute in a timely fashion 

to customer lifecycle and data management strategies and activity. 

9. Marketing campaign team is fully supported in their efforts to generate high value leads 

and can measure and report on the effectiveness of their digital marketing activity. 

10. Opportunities to improve process and activity are continually sought and raised for the 

Marketing team’s attention and action. 

 
 

KNOWLEDGE & SKILLS FOR THIS JOB 

 
• Extensive experience in Pardot (or other marketing automation platform) and 

Salesforce 

• Ability to demonstrate expertise in optimising email marketing effort deliverability and 
click through behaviour 

• Ability to create lead generation and conversion rate optimisation strategies 

• Experience in managing marketing contact data and data management strategy 

• Consistently applies GDPR with regards to all email marketing and data 
management activity 

• User experience focus 

• Good ability to use data to create stories that clearly explain marketing activity 
performance and user behaviour trends 

• Able to explain technical and analytical information with clarity to senior managers 
and colleagues with clarity 

• Understands and is driven by the relationship between marketing effort and revenue 
generation 

• Proficient user of WordPress CMS 

• Experience managing third party suppliers 
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